
Introduction To Media Studies 
Fall 2017 — Precarpathian National University — Dr. David Gracon 

 
Assignment: Media Criticism Paper: TV Commercial Analysis (2-FULL Typed 
pages): This will be a short critical media analysis paper on one particular 
advertisement/television commercial (the commercial should be in English either 30 or 
60 seconds in length).  This paper is worth 10% of your grade in the class.   
 
Include your name on the paper, the name of the class, day you attend (Monday or 
Tuesday).  Include the YouTube link in your paper so I can watch the commercial. 
 
DUE at the beginning of class: Week 6 (either Monday, October 30th or 31st  depending 
on your class day).  Please print out your paper and bring it to class for week 6.  You do 
not need to do any outside research for this paper.  This is all in your own words and 
opinions.  Do your best with grammar.   
 
Answer all the following questions in this short 2-page paper (use a size 12 Times New 
Roman font). 
 
Page 1. 
 
In ½ a page, define the concept media literacy in your own words.  What is media 
literacy?  Why is it important?  How can you do/practice media literacy in your everyday 
life?   
 
In ½ a page, describe what is happening in the advertisement.  What is the product 
being sold?  What is happening?  Who is in the advertisement?  What is the story or 
main message being told?  Tell me what is happening (beginning, middle and end) 
literally through words.  What is the environment (or settings) or locations like (it’s very 
sunny.  There is a nice expensive home, lots of nature etc.)? 
 
Page 2. 
 
In 1/2 page, discuss how the commercial is biased (all commercials are biased as they 
are trying to sell you something or you’re being persuaded to do something).  Why is the 
commercial biased?  What information is left out of the commercial (for example, eating 
fast food may be unhealthy, but the commercial doesn’t tell you that.  Potential 
weaknesses of the product etc.)?  How are some ideas included while others are 
excluded?  How is the advertisement a distortion of reality (or not true, not real, an 
exaggeration)?  What is your reaction to this?  
 
In 1/2 a page, discuss how the men and/or women are represented. How are they 
represented or framed?  Are they represented in traditional gender roles or in a sexual 
way?  Is this an accurate representation?  Do you agree with it or disagree?  Does it 
relate to your reality?  Who has the most power in the commercial?  Why do you think 
this is?     
 



End your paper with one summarizing sentence. 


